




Agri Aware has teamed up with IASTA, Teagasc and UCD for an 
exciting new series of educational days for leaving certificate 
Agricultural Science Students. The seven agricultural science 
practical days will be held in the Teagasc Colleges and the UCD’ 
Lyon Estate at the end of February. These days will facilitate the 
practical learning for students. Topics which will be covered will 
include: 

www.agriaware.ie

Agricultural Science Practical Walk & Talk Days

SOILS AND FERTILISERS

Soil profiles1.	
Procedure for taking soil sample(s) in a field2.	
Spreading patterns for fertiliser3.	

CROPS

4.	 Quality of silage at the silage pit
5.	 Grazing systems
6.	 Grazing management
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LIVESTOCK

7.	 Milking machine and milking parlour operations
8.	 Characteristics of a typical dairy breed versus beef  

breed
9.	 Body condition score of a dairy cow and a sheep
10.	 Sheep enterprise management during lambing
11.	 Housing (requirements) for the various livestock 

enterprises on the farm.
12.	 Buildings on an integrated pig unit (if available on the 

farm).

Macra na Feirme’s Rural Youth Initiative Committee are also 
going to be represented at each event and will be offering an 
educational, on site competition to students to promote interest 
in Agricultural matters.

For further information or to book, please contact Agri Aware 
before the 14th February.

Clonakilty College Monday 22nd February 2010 

Gurteen College Tuesday 23rd February 2010 

Ballyhaise College Tuesday 23rd  February 2010 

Mountbellew College Wednesday 24th February 2010

Pallaskenry College Thursday 25th February 2010 

Kildalton College Thursday 25th February 2010 

UCD Lyons Estate Friday 26th February 2010

The key dates and colleges are: 

‘Buying Irish means so much more than ever before’ 
was the message that rang out across local and national 
radio airwaves for Christmas 2009.  Agri Aware has 
traditionally run a radio advertisement over the course 
of the festive season.  However, this year the message 
was rerecorded for the current climate and reminded 
consumers that they could support the livelihoods of

Christmas Radio Campaign - ‘Buy Irish Buy Local’
270,000 people in the Agri-food industry by simply buying 
Irish.
Approximately 1.3 million people heard the advertisement 
at an average of twice per listener.  Public relations 
activity also surrounded the campaign which generated 
significant interest among local and national press and 
radio, including the Irish Examiner and the Irish Daily Mail.
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Incredible Edibles 
The Incredible Edibles Growing Challenge is getting ready to 
launch again for a second year in primary schools nationwide. 
The challenge will be launched on the 8th of February 2010, 
and packs will be distributed over the course of that week. The 
project will take place from February until the start of June. 

Two classes will grow their 5 a day in the school and maintain 
a diary of their experience. The crops this year are the potato, 
strawberry, lettuce, baby carrot and baby spinach. 

As part of the pack, classes will receive a 20 page workbook 
for each pupil in a registered class. Ready, Steady, Know! is a 
student nutritional workbook. The main aim of the workbook 
is to encourage children and adults to increase their 
consumption of fruit and vegetables. 180,000 copies will be 
printed and distributed with the packs.         

A  20 page resource for each registered teacher will also 
be included in the pack. The resource is a series of lesson 
plans which can be incorporated across the curriculum.  The 
topics covered include, food origin and the farmer, the food 
pyramid, portion size and the nutritional benefits of fruit and 
vegetables.

Incredible Edibles days at Airfield
Agri Aware, in partnership with Airfield Trust, have designed 
an educational experience to support and enhance the 
growing challenge. Schools partaking in the challenge in the 
Leinster area will have the opportunity to visit Airfield farm 
in Dundrum. Through ‘hands on’ activities, including close 
contact with animals and working allotments they will see the 
cycle of food production and the relevance and importance 
that agriculture has for day to day life. 

GIY Ireland 
Grow It Yourself (GIY) will be working with schools who wish 
to develop an outside garden. This element will be available in 
regions where there is a GIY group setup. Gardeners will give 
their time to schools to develop and maintain these gardens.

Corporate Challenge
As part of this year’s initiative Agri Aware is opening up the 
challenge to businesses. Companies will be challenged to grow 
the same five fruit and vegetables as primary schools. For a 
fee of €40 (to cover delivery and packaging costs) companies 
can register for a pack online at www.incredibleedibles.ie. The 
businesses will grow the same 5 crops as primary schools.

Changes to the Board 
Following on from a successful campaign and election to the 
position of South Leinster Vice President, Jer Bergin has stepped 
off the Board of Directors of Agri Aware. Jer from Ballacolla in 
County Laois has served as the IFA representative on the Board 
of Directors since 2008, and has contributed immensely to the 
success of the organisation. The Board and team in Agri Aware 
wish him every success in his new position.

Joining the Board to replace Jer is Bernard Donohue from 
Kilmore in County Roscommon. Bernard and his family are beef 
farmers and he is amongst other things, a former IFA County 
Chairman for Roscommon. The Board and the Agri Aware team 
look forward to working with Bernard over the coming years.

Jer Bergin Bernard Donohue 
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Unearthing Young Entrepreneurs – The Green Dragon 

For further info: Agri Aware, Waverley Office Park, Old Naas Road, Bluebell, Dublin 12.
 P: 01 – 4601103             F: 01 - 4601097                       E: info@agriaware.ie 

The search for Ireland’s brightest group of students is 
currently underway.  Agri Aware’s Green Dragon - Team 
Innovation Challenge, aims to unearth potentially 
ground-breaking ideas that second level students 
may have in the areas of agriculture, food and the 
environment.  

With the regional heats and grand finale drawing 
ever closer, competition is beginning to stiffen.  Many 
students have their eyes on the big prize of a €10,000 
product development and business mentoring 
program.  Here’s a sneak peak at some of the concepts:

Reel Innovation 

With endless arrays of products and services never 
maturing to more than fads, the task at hand is not an easy 
one.  However, Paul Bowden and Cathal Walsh in Thurles 
CBS are reeling with excitement…literally!  Their idea, the 
‘one-hand reel’, will make life a lot easier for those burdened 
with the task of rounding up cattle in a field. 

This compact handheld unit allows the user to form a 
temporary boundary to group the animals.  It’s simple.  
Much like a self-winding dog leash, you simply clip on 
the cord to a stake, fence or gate and walk to form the 
length of the boundary. To unattach, click the button and 
allow it to wind-up.  The student-come-inventors claim 
that when herding alone with this potential product, the 
operation, safety and ease of working would no longer be 
compromised. 

An Energy Solution to ‘Tide’ Ireland Over: 

At the dawn of a new decade, Ireland’s Energy saviours 
could be a group of girls from Cork.  Muireasa Carroll, 
Denise Hurley and Mairead Kingston of Sacred Heart 
Secondary School in Clonakilty believe their product will 
not only present a viable source of energy, but will clean 
up the beaches of Ireland.   

Huge deposits of sea lettuce are left on the beaches of Cork 
year-on-year. These innovative girls are proposing to use 
the sea lettuce for renewable energy fuel.  It’s sustainable 
in that it constantly grows and environmentally friendly by 
reducing the carbon footprint.  

The girls also claim that it will benefit tourism by restoring 
many Cork’s beaches. 

A Cut Above the Rest: 

Four lads in St. Finian’s College in Mullingar may just have 
the prize in the bag…the biodegradable bag that is.  
Everybody knows the bane of a gardener’s life is getting 
rid of cut grass – they claim to have the solution.  Their idea, 
the ‘Bio Bag’, is a bio-degradable lawnmower bag.  Not only 
is it environmentally friendly, but it’s also competitively 
priced to encourage recycling.  

Also addressing the struggle of carrying the bags around 
the garden, the lads claim the bags would benefit people 
with back trouble by being compact and light .

The regional heats and finale of Green Dragon will be held 
in March, and will be judged by a group of accomplished 
Irish entrepreneurs and business people.

For further info, or to register contact Agri Aware

GREEN
DRAGON  

Have you a 
good idea?

Prizes
The overall project winner will be chosen by a panel at the fi nal in March 2010 and will be

Prizes
The overall project winner will be chosen by a panel at the fi nal in March 2010 and will be
the project which they believe has the potential to make it 
all the way and deliver a sustainable business.  With this as 
the goal, the fi rst prize along with the €2,000 in cash prizes 
is a mentoring and project development programme worth 
€10,000 to develop and deliver the business. 

Supported by:

Team Innovation Challenge

Open to all 
Secondary School 

Students.  Interested 
in entering? 

Click on www.
agriaware.ie

T h i n k 
you can successfully 

pitch your idea to our panel?  
Keep reading! 

Real innovation maximises the natural 
resources readily available, and Ireland 

has the advantage of having lots of 
natural resources. We want you to 
look outside the classroom and 
think about a gap you see in 

the market.  Could your 
idea be  the one to 

seize this market 
opportunity?


